
If you have a website selling products or 
services directly online, having analytical 
data is necessary to know what's working 
and how you can leverage your marketing 
activity to reach and engage your customers. 

Your analytics should tell you 
four key pieces of information to 
assist with your marketing effort. 
As a Google Partner, we use 
Google Analytics as our core 
analytics tool.

G U I D E  TO  G O O G L E  A N A L Y T I C S  

for E-Commerce



How 
are people getting to the website?

CONNECTING THE DATA

Possibly the best piece of information you can take from your analytics, 
is knowing how users found your website. Which marketing campaigns 
worked, what keywords did people use to find you, what other websites 
are linking to yours and sending you traffic. 

This section does require that you have;

 Linked your Adwords Account,

 Linked your Search Console Account,

 Added UTM links to your marketing activity - including social links,   
 advertising and email marketing.

LOOK FOR

 Which channel is bringing the majority of new users, 

 Which channel has the users who have the highest 
 e-commerce conversion rate, 

 What are the keywords, outside of brand keywords, that are bringing  
 the most users on to the site. (Search Console)

In Google Analytics, this section is under Acquisition.

Who 
are they?

G O O G L E  A N A L Y T I C S  F O R  E - C O M M E R C E

CONNECTING THE DATA

The audience section is a goldmine for customer research. It gives you 
all the basic information on the people visiting your site, including their 
age, gender and location, as well as more detailed data. What devices 
are your customers using? What browser? What are their interests?

This section does require that you have;

 Enable Demographics and Interests on Google Analytics.

LOOK FOR

 New vs Returning - How often are users coming back to your site? 

 Mobile - what % of users are on mobile. How well is your site  
 optimised for this?

 Interests - what other interests do the users have - use this to 
 inform your advertising targeting.

In Google Analytics, this section is under Audience.
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What
are they looking at?

CONNECTING THE DATA

The behaviour data tells you what your visitors do once they arrive. Are 
certain pages more popular than others? How long do they spend on 
each page? How long do they stay on your site?

This section does require that you have;

 Site Search: Must be enabled, may require developer knowledge.

LOOK FOR

 Behaviour Flow - view how users are navigating the site and how  
 many interactions they have,

 Landing & Exit Pages - what are the top pages users are landing on,  
 which ones do they leave from the most, 

 Site Search - What are users using your search bar for? Can the  
 content be more prominent to help users find it. 

In Google Analytics, this section is under Behaviour.

What 
are they buying?

CONNECTING THE DATA

Finally, the conversions tab allows you to track if your website visitors 
are completing the actions you want them to. This works for regular 
sites and e-commerce sites alike, although there significantly more data 
to track if your site falls into the latter category.

This section does require that you have;

 Enhanced E-Commerce - requires additional coding.

 Shopping Behavior Analysis - requires specific tagging.

LOOK FOR

 Shopping behaviour - what are your pain points in the checkout  
 process, where are users dropping off?

 Top Conversion Path - view the path to purchase for transactions  
 over the past 30 days. See which channels assisted with bringing 
 in the final conversion, even if last-click value wasn't directly   
 attributed to it. 

 Product Performance - what is your top selling product, look at 
 units vs revenue. 

In Google Analytics, this section is under Conversions.
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If you have Analytics already installed, jump in today 
for just 30 mins and get familiar with your data, use this 
guide as your checklist. Does the data align with your 
business goals for e-commerce? Look back as far as you 
have the data and compare year on year and seasonal 
changes to better inform yourself on the best action for 
your marketing activity. 

Don’t have 
Analytics 
installed?
Get it set up today and start 
gathering that data - your 
future self will thank you. 

CONTACT RACHEL TODAY FOR 

your free 30-minute 
consultation to review 
your data. 

1/378 High St, Preston VIC 3072

RACHEL@THETOWNSHIP.COM.AU


